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PRESS RELEASE 
 
Ahlers reporting healthy sales growth in the Premium segment at the nine-month 
stage of the 2011/12 financial year. Solid and further improved financial position. 
Stable earnings except for Gin Tonic.  
 
The Premium brands, i.e. Baldessarini, Otto Kern and Pierre Cardin, continued to grow 
sharply, with sales in the nine-month period up by 5.1 percent. Baldessarini even 
reported an impressive double-digit growth rate. This increase in sales pushed the 
Premium segment’s contribution to total Group sales to 61 percent (previous year: 56 
percent). The Premium segment’s sales revenues totalled EUR 117.3 million (previous 
year: EUR 111.6 million).   

The first nine months of the current financial year saw Ahlers realise sales worth EUR 
192.6 million (previous year: EUR 197.9 million). The 2.7 percent decline in sales was 
mainly driven by the EUR 8.1 million reduction in the Men’s & Sportswear segment 
which is essentially represented by Gin Tonic. These sales declines also caused EBIT 
before special effects to reduce by 15 percent to EUR 14.6 million (previous year: EUR 
17.1 million). Consolidated net income came in at EUR 9.6 million (previous year: EUR 
11.6 million). 

Due to the disappointing performance of Gin Tonic, a comprehensive reorganisation 
concept was launched in late June 2012; implementation is ongoing and is scheduled 
to be completed by year-end. The new brand management will focus on Gin Tonic’s 
larger, intact menswear operations. 
 
Retail revenues increased by 8 percent. The Retail segment’s contribution to total 
Group sales thus rose from 8.7 percent to 9.6 percent.  
 
Reduced inventories and receivables meant that the Ahlers Group was able to report 
an improved and very solid equity ratio of 59.3 percent (previous year: 57.3 percent) as 
at August 31, 2012. Due to the positive development of net working capital, cash flow 
from operating activities improved by EUR 2.7 million year on year.  
 
The Management Board of Ahlers AG expects sales to be stable in the fourth quarter of 
2012. Considering the restructuring expenses, the Group result for the fourth quarter is 
likely to be stable at best and will most probably come in slightly below the previous 
year’s figure. At the same time, however, the extensive restructuring of Gin Tonic will 
lead to a much better result in 2012/13. The positive cash flow trend should continue in 
the fourth quarter and enable a solid balance sheet at the end of the fiscal year as well 
as a satisfactory dividend. 


