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PRESS RELEASE 

 
Earnings improved markedly in first nine months of FY 2009/10  
 
Ahlers AG, Herford. Menswear manufacturer Ahlers almost doubled its result 
in the first nine months of fiscal 2009/10, when earnings before taxes reached 
EUR 11.6 million (2008/09: EUR 5.7 million). In the third quarter, the Group’s 
sales revenues increased by a moderate 0.7 percent and by as much as 5.5 
percent in the premium segment. For the spring/summer season 2011, Ahlers 
reported an increase in incoming orders. 
 
Thanks to cost-saving measures and the consistent optimisation of its production 
facilities, listed menswear manufacturer Ahlers, Germany, boosted its consolidated 
earnings after taxes by 83 percent to EUR 7.5 million in the first nine months of 
fiscal 2009/10 (previous year: EUR 4.1 million). All brand segments reported a 
marked increase in earnings as compared to the previous year. 
 
The highest sales and earnings growth was achieved by the premium segment, 
which comprises the Pierre Cardin, Baldesssarini and Otto Kern brands and 
increased its contribution to total Group sales to 52.5 percent (previous year: 49.6 
percent). Ahlers’ total sales revenues rose by 0.7 percent in the third quarter, 
reducing the moderate decline of the first half-year to 1.9 percent. Total sales for the 
nine-month period amounted to EUR 186.2 million (previous year: EUR 189.9 
million). Good results and additional cash flows from the reduction of the net 
working capital further strengthened the company’s solid financial position and sent 
the equity ratio rising by 5 percent to 59 percent.  
 
The Management Board projects stable to moderately growing sales for the fourth 
quarter. The result for the full year should exceed the prior year level by far. A 
higher dividend appears possible.  
 
The outlook for the next fiscal year 2010/11 is equally good. Although the Jupiter 
shirts business was transferred to a joint venture, orders for the spring/summer 
season 2011 are up by 4 percent on the previous year. The lucrative premium 
segment reported a double-digit increase and will therefore continue to grow. 
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